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THE WORLD

“Mediterranean Diet and Cuisine of 

the Origins: Health and Tradition”

Endorsed annually by the Italian Ministry of

Foreign Affairs and International Cooperation,

the initiative aims to highlight Italy's

gastronomic culture, focusing on regional

specialties, the importance of healthy living.

This year’s week aims to present Italian cuisine

with particular emphasis on its traditional roots

and the Mediterranean Diet’s recognised ability

to protect health within a wholesome,

sustainable and balanced lifestyle.ng, and

sustainable food consumption.

ADATUM 
FITNESS

HEALTH IS A JOURNEY, NOT A 

DESTINATION



DOMENICO (MIMMO) DE GREGORIO

Chef Domenico De Gregorio (Mimmo) was born in
1971 in Sant’Agata sui Due Golfi, a picturesque town
on the Sorrento Peninsula where the Gulf of Naples
and the Gulf of Salerno meet. At eighteen, he and
his family opened Lo Stuzzichino, a trattoria
dedicated to authentic local cuisine—simple yet rich
in flavor. Over time, Lo Stuzzichino gained
popularity, attracting both international tourists and
locals with its unpretentious, high-quality dishes.

With a keen interest in agri-food trends,
environmental sustainability, and the green
economy, Mimmo joined the Farm to Fork (F2F)
project to support a short supply chain approach.
About three years ago, he revitalized a vegetable
garden nearby, named Orto Ghezi, which now
supplies most of the fresh produce used at Lo
Stuzzichino. Driven by the natural rhythms of the
seasons, Mimmo’s garden allows him to bring a
farm-to-table philosophy directly to his restaurant.

Mimmo De Gregorio is renowned for blending
tradition with innovation in Italian cuisine. Originally
from Massa Lubrense, Chef Mimmo will introduce
the genuine flavors of Southern Italy to the heart of
Oman, establishing himself as an ambassador of
Italian culinary culture abroad. His journey reflects
a passion for realizing dreams while staying true to
his roots.

An innovator at heart, Mimmo brings new life to
Mediterranean cooking, respecting the essence of
raw ingredients while staying open to a future filled
with potential. A realist and a visionary, he
continues to live his dream, sharing his love for
food with the world. For Mimmo, this is just the
beginning.



PROF. VINCENZO RUSSO

Prof. Vincenzo Russo Ph.D. is Full Professor of
Consumer Psychology and Neuromarketing at IULM
University in Milan. Founder and Director of the
Center of Research for Neuromarketing, “Behavior
and Brain Lab – IULM University. From 2012 He is
Director of the Master in “Food and Wine
Communication”, Director of the Master in “Food
design and Innovation” and from 2016 Director of the
Master in Sport Communication and Sport Marketing.

Author of several papers and books about the
Neuromarketing, Social Communication, and about
the change management in the Not for Profit
Organization.

He has widely published in recognised
international journals including Nutriens, Foods,
Journal of Consumer Behavior, Journal of
Advertising Research, Food Quality and
Preference; Journal of Global Information
Management, European Journal of Information
Systems, in the Italian journal of organizational
psychology Risorsa Uomo. Author of the books
“Neuroscienze a Tavola” and “Neuroselling”.

Professor Russo current research focus is
consumer neuroscience, food marketing and
neuromarketing, including the neural processes
underlying consumer decision making,
behavioral economic and social influence.

“THE TASTE OF THE MIND:
WHERE SCIENCE AND
COOKING MEET” SEMINAR AT
SULTAN QABOOS UNIVERSITY

An interactive workshop organized by IULM 
University, specifically the neuromarketing 
Research centre “Behavior and BrainLab IULM. 
The event explores how neuroscience and a 
deeper understanding of the brain can elevate 
consumer experiences in the food industry. 

Through practical demonstrations and 
multisensory experiments, participants will 
discover how our perceptions shape taste and 
food preferences, offering valuable insights for 
creating effective and engaging marketing 
strategies.







SPECIAL THANKS AND GRATITUDE TO 
ALL OF THE PARTNERS OF THE 
EMBASSY OF ITALY IN MUSCAT



HEALTH IS A JOURNEY, NOT A 

DESTINATION
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